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JOB DESCRIPTION
Media & Marketing Manager
	Department
	Media, Marketing & Partnerships

	Reports to
	Chief Executive Officer

	Responsible for
	Media & Marketing team

	Location
	Rodney Parade, Newport 

	Contract
	Full-time, permanent 

	Hours
	Flexible across the football season, including evenings, weekends and all home matchdays

	Salary
	£29,200 - £31,800pa


ROLE OVERVIEW
Newport County AFC is looking for a Media & Marketing Manager to lead and manage the club’s media and marketing function. Reporting to the Chief Executive Officer, the postholder will own the club’s brand direction, tone of voice and overall content output across digital and matchday channels, ensuring a consistent, professional identity at every supporter touchpoint.
The role combines creative leadership with commercial delivery: alongside running the media team and matchday media operations, the Media & Marketing Manager plays a central role in fulfilling the club’s partnership and sponsorship commitments and in helping the commercial department grow revenue through the club’s media, digital and matchday inventory.
KEY RESPONSIBILITIES
Leadership, brand & tone of voice
1. Lead and manage the media team, setting the direction for Newport County’s branding, messaging and tone of voice.
1. Ensure the club’s brand identity and tone of voice remain consistent across all communications and supporter touchpoints.
1. Maintain and regularly update the club’s media and marketing plan, ensuring all key content, campaigns, communications and contractual requirements are delivered by the team.
1. Act as the final approval point for press releases, editorial content and wider written communications.
Content & communications
1. Oversee the creation, publication, monitoring and updating of all website and social media content.
1. Plan and deliver campaigns and content series that build reach, engagement and supporter connection across the club’s channels.
1. Work collaboratively with the CEO, ticket office and first-team staff to ensure content requirements and expectations are met across the club.
Matchday media operations
1. Lead all media and marketing operations on home matchdays, ensuring LED perimeter advertising, big-screen content and stadium screens are prepared and updated for each fixture.
1. Produce and manage the matchday running order, ensuring timings, announcements and scripts meet the requirements of each fixture.
1. Coordinate with internal departments, partners, matchday staff and external suppliers to ensure the smooth delivery of all matchday activity.
Partnership & sponsorship management
1. Work closely with the commercial department to ensure all partnership and sponsorship agreements are fulfilled across digital, media and matchday activity.
1. Own the delivery and tracking of partners’ contractual assets — including LED and perimeter advertising minutes, big-screen and social media features, matchday announcements, website presence and programme content — ensuring every commitment is met to schedule.
1. Act as a key contact for partners on media and matchday deliverables, building strong, professional relationships that support retention and renewal.
1. Maintain a partnership fulfilment schedule / deliverables tracker and provide partners with proof of delivery and end-of-season activation reports.
1. Coordinate new-partner announcements, reveals and activations, gathering assets and producing launch content in partnership with the commercial team.
1. Proactively flag any under-delivered or at-risk contractual assets to the commercial department so they can be resolved before they affect the partner relationship.
Commercial support & growth
1. Identify and surface new commercial opportunities from the club’s media, digital and matchday inventory (for example LED packages, content sponsorships, matchday features and digital campaigns) and share these with the commercial team.
1. Support the commercial department with sales collateral, partnership decks, mock-ups and pitch materials that showcase the club’s reach and assets.
1. Help grow the club’s audience, engagement and data capture across digital channels to increase the value of its commercial inventory.
1. Support partner renewals and upsell by demonstrating return on investment through clear reporting and activation summaries.
Key relationships & external partners
1. Manage key external relationships with website provider Other Media, streaming partner Stream AMG and iStadia.
1. Coordinate with internal stakeholders including the CEO, commercial department, ticket office and first-team staff.
EFL & contractual compliance
1. Monitor and manage the club’s EFL media, marketing and commercial contractual obligations, ensuring deadlines and deliverables are met.
1. Represent Newport County at EFL meetings, events and relevant industry functions where required.
General
1. Work flexible hours throughout the football season, including evenings, weekends and matchdays, in line with the operational requirements of the role.
1. Undertake any other reasonable duties required to support the media, marketing and commercial functions of the club.
PERSON SPECIFICATION
Essential
1. Proven experience leading a media, marketing or communications function, ideally within sport, football or a fast-paced brand environment.
1. Strong track record managing digital and social media channels and website content to a high standard.
1. Excellent writing, editing and proofreading skills, with the judgement to act as the final approval point for public-facing content.
1. Experience delivering partner or sponsor contractual assets and working alongside a commercial or sponsorship team.
1. Ability to plan and lead live matchday media operations (LED, big screen, running orders, scripts and announcements).
1. Excellent organisational and stakeholder-management skills, able to run multiple projects, campaigns and deadlines at once.
1. Experience leading, managing or mentoring a team and setting creative and editorial direction.
1. Availability and willingness to work evenings, weekends and matchdays throughout the season.
Desirable
1. Knowledge of the EFL and football media/commercial landscape, including EFL contractual and broadcast obligations.
1. Experience with website CMS and streaming/matchday platforms (e.g. Other Media, StreamAMG/iFollow, iStadia or similar).
1. Hands-on content-production skills (graphic design, video, photography) or experience managing those functions.
1. Experience contributing to commercial growth — identifying sponsorship inventory, supporting sales collateral and partner reporting/ROI.
1. Experience with CRM, data capture, audience growth and analytics.
1. A relevant qualification in marketing, communications, media or a related field.
1. Awareness of safeguarding and data-protection (GDPR) as they apply to media and marketing.
Personal attributes
1. Creative, proactive and commercially minded, calm under pressure on matchdays, collaborative, detail-focused, and genuinely passionate about representing Newport County’s brand.
SAFEGUARDING & EQUAL OPPORTUNITIES
Newport County AFC is committed to safeguarding and promoting the welfare of children, young people and adults at risk. This post is subject to the club’s safer recruitment procedure, including satisfactory references and an appropriate DBS check where required. Newport County AFC is an equal opportunities employer and welcomes applications from all sections of the community.
HOW TO APPLY
To apply, please submit an application via the club’s recruitment system (EFL iRecruit). Closing date: 24/09/2026.  This job description is intended as a guide to the main responsibilities of the role and is not an exhaustive list of duties; it may be reviewed and amended in line with the needs of the club.
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